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The nonprofit corporation, The Black Hills Playhouse, Inc.,
has officially adopted a new umbrella brand to cohesively
link expanded programming and to emphasize its
statewide impact. And just in time for our 80™ season!
We're beyond thrilled to unveil our expanded name and
bold new look. Meet Theatre 605! We are proud to
reintroduce ourselves and continue our commitment to
creating theatre that welcomes, celebrates, and promotes
the human experience in all its diversity.

You've known us all along!

The foundation of our organization, the Black Hills
Playhouse, isn't going anywhere and will always be the
Black Hills Playhouse. But now we have a new corporate
umbrella designed to help people become more aware
that we serve the entire state of South Dakota.
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Advertising

AD Price Specs
Full Page $2000 7" x9.625"
% Page Horizontal $1200 7"x 4.5"
% Page Vertical $1200 3.375"x 9.625"
15 Page $950 7" x 2.875
% Page $850 7"x2.125"
% Page $600 3.375" x 2.125"

Playbill Trim Size: 8.375" wide x 10.875" t « Live Space: 7" wide x 9.625" tall * 1/4” bleeds

For more information, contact: Kassi Blue-Scates Development Associate
605-255-4910 kassi@theatre605.org



